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Summary:
This study aimed to identify the impact of integrated marketing communications
with its four dimensions (consistency, credibility, personalization, customization
and added value) on brand image in the minds of consumers, through a field study
on a sample of customers of the three telecommunications organizations in the
state of Bordj Bou Arreridj (Mobilis, Ooredoo, Djezzy). The study adopted the
descriptive approach and used the questionnaire as a tool to collect data, which
was distributed to 612 respondents, and the data was analysed using SPSS
software and hypothesis testing using appropriate statistical tests.
The study came up with a set of findings, the most important of which are that
there is a statistically significant effect at a significant level (5%) of the
dimensions of integrated marketing communications on brand image, the
respondents' opinions about brand image varied based on the organization they
deal with, the duration of the relationship with it and demographic characteristics
(gender, age, educational level), and it was found that the dimensions of trust,
credibility and personalization have the greatest impact on brand image compared
to the other two dimensions;
Based on these findings, the study provided a set of recommendations, the most
prominent of which are: Strengthen the efforts of communications organizations
to achieve consistency between their marketing messages, increase the focus on
building trust with customers, and adopt customized marketing strategies
according to the needs of different customer groups.
Keywords: Integrated marketing communications, brand image, service
promotion, telecommunications organizations in Bordj Bou Arrerid;.
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apndlin o bl Lalad) Sleds jland =2

tpndlin oo Liadl Lalazald 28l oYL2Y) -3

apedlin o ST 5 0x Lalel) Slads g SUT -4

Sy el Gl pasey) Slgnd Bl 18 Jalad) 2745
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(pd) 553 A SV Je) 62T Sl o fuladdl 15T, 5 -6

“ns e G5

Bysh dnasidy el sz -1

Bl oy ol e Bl aaf-2
5seidl Slaaseall Joladl Lagy L Lils =3
5oetdl Sl YU bl Lagy Lo Lila—4
G Gadl 3 8300 S Jaladd ool =5

(#) e s (o ans) JlarY) aaas e ST feladll paz-1

(réseaux, internet) il s it Jlas) ia Laball Sl -2

Bl by ww bliy falad Sle-3
(3 cannd) (,20) plasanly vedll Al folad) Sloza—4

efasgm e sl feladll Sl 1t -1

(bsh) ol J513) e Laal S el baladl | =2
Joledl (gl i) s a0 sl L U4
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1k dasls leas Oliw 1
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SPSS oiry2 :(3) o3y sl

dadlal)

oS iy g LY ol (1) L)) B oo 1(01) o) Goll

Corrélations
Alalial) A8y guutl) LAY slag AN
Corrélation de Pearson ,647"
(12> 58 Byl i
auay) Sig. (bilatérale) ,000 N
0,934 g (e aalld
N 612
Corrélation de Pearson 7167
L (12> 58 Byl i
PRV Sig. (bilatérale) ,000 ,
0 5 ta (Guila 2xalld
N 612
Corrélation de Pearson ,709™
. (1> .58 Byl Jha
(anadill) Liaidl) Sig. (bilatérale) ,000 ;
0 5 e (Guaia 2xalld
N 612
Corrélation de Pearson ,692"
e (12> g8 BLEL)) Ja
Adlaall dagdl) Sig. (bilatérale) ,000 .
0,934 2 (uala aalld
N 612
Corrélation de Pearson 1
i i (14> 88 BLg ) O
Alalgial) A8y guatl) cyLaTY) Sig. (bilatérale) .
0,934 2 (uala aalld
N 612

**. La corrélation est significative au niveau 0.01 (bilatéral).

dgylnd) AoVl 83500 el (101 BLustl) Bl gy 1(02) (3 3l

Corrélations
Ayl Ladall 5 g JIA
Corrélation de Pearson ,679”
; ; (12> 58 Bliyl) i
(Asa3al) 55 900 Aalaiall Sig. (bilatérale) ,000 .
0,934 2 (uia aalld
N 612
Corrélation de Pearson ,654"
) (12> 58 Bliyl) i
S AY Clalaial) Sig. (bilatérale) ,000 .
0 904 fa (Guila Mxalld
N 612
Corrélation de Pearson ,644" i
. . . o (12 s® Blal) Ja
(Aadlad) 4330 ) suaaicaall Jaall | Sig. (bilatérale) ,000 .
0904 fa (Guda Mxalld
N 612
Corrélation de Pearson ,666"
(12> 58 BLiyl) i
o) Sig. (bilatérale) ,000 )
0 54 ta (Guila 2ulld
N 612
Corrélation de Pearson ,686"
(14> 58 Bla ) Jha
il gl Sig. (bilatérale) ,000 .
0 54 ra (Guila 2alld
N 612
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Corrélation de Pearson 674"
. (1> .58 Blayl) JIa
B galf Sig. (bilatérale) ,000 .
0,94 g (uala aalld
N 612
**, La corrélation est significative au niveau 0.01 (bilatéral).

oSl iy g VLY oLl (Fliog S W) S gy (03) o3y 3oull
Fiabilité

Echelle : TOUTES LES VARIABLES

Récapitulatif de traitement des observations

N %
Valide 612 100,0

Observations Exclus? 0 ,0
Total 612 100,0

a. Suppression par liste basée sur toutes les variables de

la procédure.

Statistiques de fiabilité

Alpha de Nombre
JIA
Cronbach d'éléments
,639 16 il
Statistiques de total des éléments
Moyenne de | Variance de
Corrélation| Alpha de
I'échelle en | I'échelle en
compléte | Cronbach en
cas de cas de
) ) des cas de
suppression | suppression
éléments | suppression
d'un d'un
corrigés | de I'élément
élément élément
Agbite Jalaiall A0Latyl Jilu ol calite yie dadiall Cila slaal) 44,7663 64,605 ,243 ,625
daiial s Jalaiall Adlidal) 46 gl Y LaTY) 447712 64,403 ,253 ,623
Calriall 4y gudll VLAY (3 Fadial) o gleall 8 (ol (of @llia (il 44,8219 65,836 ,188 ,632
i 6Ol ) Gl (2 50 IS Fnanan Jabaiall 3 gusll VLAY
) 44,6242 66,333 ,157 ,637
)uL\ﬁy\ u..m 6)1:...".]5\
Ysloall Cilaslaall 835 Y (4885 Jalatiall 48 gusll VLTI 44,6977 64,568 ,233 ,626
Ay guadl) A3YLal) JBA (e Aediall 5o gl Jalatiall o 5L La Laila 44,7582 63,833 ,269 ,621
IS Apaddl) Uy aadiy 43 VL) 8 Jalaiall (panay Lo Laila
i ) i 44,7843 63,688 ,283 ,619
Sl
Lo pad Al Sl glaall Jga Adalia Jalatiall YL 44,7369 64,008 ,261 ,622
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dadlal)

Laddll aliin) ge i (s e 4l Jelaiall 4 gusill YLty 44,7059 64,355
Gl e lala s oSl g Jalatiall 4 gl YL of el 44,7990 63,604
Lo sy Jalaiall 438 gl YLt Sleas 44,7042 63,682
O i (5 58] apafi e de juy Jalaiall Ay sl YL igas
) ; . ) 44,8252 64,580
)& el Bl Gaob e o) elaia¥) Jual sl o8 e (5150
o8 Aall L o) o) 203505 (5_Sie Jalaiall 4 guatll <YLY
) 44,7892 64,062
Y il slaall Jua s 8 de s 3k adiind (lgYlal)
@@A&:Lﬁ (Lﬁ};}-’tﬁjsMJAM@}“d‘ LAY ?JE:LAIAE‘A
T 44,6961 64,232
Jailars 5 Jalaiall Jsa 3 3all g
VLY 53 g (Aadlio (po Juadl Jalaiall 3y gucll VLY ) e
44,7124 65,132
)i
Jabaiall 2y gucl) CLatY) IS (e B2k e slan e Jeand Lo Ll 44,7876 63,176

,233
,286
,281

,233

,270

,266

221

,315

,626
,618
,619

,626

,621

,621

,628

,614

gyt Lol 8y50 ud\gﬂ (CLA);WT) ) s (04) (..éj éa.ﬂ.\

Fiabilité

Echelle : TOUTES LES VARIABLES

Récapitulatif de traitement des observations

N %
Valide 612 100,0

Observations Exclus? 0 ,0
Total 612 100,0

a. Suppression par liste basée sur toutes les variables de

la procédure.

Statistiques de fiabilité

Alpha de Nombre
1Al
Cronbach d'éléments
,751 29 el

Statistiques de total des éléments

Moyenne de | Variance de ) Alpha de
Corrélation
I'échelle en I'échelle en . Cronbach en
compléte des

cas de cas de cas de

) ) éléments )
suppression | suppression . suppression

corrigés
d'un élément | d'un élément de I'élément
Jabeiall Lasall aliy 4 3 e Ul 84,5588 178,355 ,320 742
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Gamdl (8 40380 Jaleial) Ly
Yo rans 4 (Al yinly Allacf Jalaiall gy
e S Lo Jumdl maal (i) e Jalatiel) uaniy ) 5kt
)i
Yoo dde Gaany JAU (G smd) (B ) se-ie Jalaiiall
aaudlic o Jumdl Jalaiall ciladd 3252
aauilic e Jimdl Jelaidl clend jlad
Aandlia (o Juzadl Jalaiall 2y guiill caYLasy)
Ao o ST 5 e dalriall Ciladas i (SL|
Ul paiing (llgiaall dlan (4l 8 Jaleiall o ying
YesiNal ISy dpaiil
@) slasy) Jie (oAl lase g Jaleial) ciS) s
Aram o J5ad) paill 3 S
A f el dalaiall jaaiy
Jaleiall anl elaw e dal iy e
3 sediall Cluad all Jalaial) Jasi g Lo Laila
5 seaall EalaaYL Jalaiall Jas 5 e Laila
A all 3 smd) 52l )l (S Jalaiall sl
Laxd e i) Aaxd (dlady) dexd o ST Jalaiall aaiy
) chse s
(réseaux, Alxd 55 jitue Juad) Aud Jalatiall elliag
internet)
Ll ey g Jaldny Jalaiall ey
Yel Al el il (alasiu) s agdll Algu Jelaiall Cilatic
af3sa e Jimily Jalaial) cilaine lias
T Jals (S Lal e o) ja) dalaiall I msiy
Yok sl
(e gead (el (g yall (g de 5t de sane Jalaiall adiy
Y& ecbile)
Jalaiall (5 jal galadins] i Aal il el Lo Lle
AV me dalxiall e GilagYU A1 Le Ll
Y ie adlaf el (dalaiall a5 8 ibale Ll )
Uase Al Audliall ldall Cuas of 5 s Jalaiall e ol
410 Jadl
Ao bl 8305 a8 05 s Jalaiall el )
Jabaial) e ola) (pa I

84,4788
84,4297

84,4771

84,3382
84,4592
84,4526
84,4379
84,5163

84,4722

84,4510

84,4526
84,4036
84,5196
84,4199
84,4592

84,4837

84,3725

84,4542
84,3987
84,4575

84,3791

84,4134

84,4771
84,3660
84,4085

84,4248

84,4592
84,4804

178,738
180,547

179,526

180,175
182,520
180,075
179,026
181,055

180,371

180,657

179,551
181,308
181,821
180,041
179,133

180,797

178,840

177,224
181,343
180,360

179,077

176,305

179,520
179,008
178,435

179,161

180,455
181,419

298
244

,266

,260
,192
,258
,279
,230

,246

,246

275
,229
,207
,257
,287

,234

,286

,339
227
,246

,284

,358

274
,288
,296

,296

,246
,223

"

,743
,746

,745

745
749
745
744
747

,746

,746

,744
147
,748
,745
,744

147

744

741
147
,746

744

,739

744
743
743

,743

,746
, 147

Slall
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