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~A~



-

sgall Bls B0 B Al uledl bia Ldpbuall Glegeaad) Akl el
O ¢ ) inall) geil) gl yealie il Qadl Ll cxiialy Goudl ccligio
o Jyaall 3GAN 8 bl e A3 Lial o plial) g & (DY) g A
LAY

1(0-238) % Gyse AV Anpal) o gl jemie Jgeas M duball cliags
e B Agya)l G jeadl &5 .(0.214) 038 (s A0l A5 gl pemie Jia) Laiy
B (s 5aY) Aoyl A yeaie dialy (0.189) s oSl 4y ¢(0.212) o)
Gaiatl AAl gl el B Ll SV seaied) mg il jeky dlassS .(0.146)
DG I seaiall ga S emie Oy - Caagioaa) (guall dundls dnl il
:Olsins (Arun kumar et al, 2011) O g8l slagS Ogl A2

Marketing-mix modification analysis by using multidimensional scaling: the case
of Indian telecom service providers!

- Idea - BSNL - Airtel ) <¥la¥l clead cedie saclue ) duball oda s
Slardlly claiiall ehydl (pSigivall adsi Al chisall Jalas 3 ( Vodafone - Reliance
aast el aaeie Gl aladial capaey) e 2l L Ly (gl (3adl dasial
Alatial 5y Al Ay b VL] Gled  atial Lulial) sl el il i
il el il Auesty ulaeS Gilanall Jasdiig (DleY) caisill «uad) egisal)
147 e aajinly cgadd 300 Ao pluiw¥) anigi o .5)Saall clai¥) il gal
(SPSS) iy alasiuly Lgldas 3 8l

Jae VL) Lok edie JS1 Al i) cilalady) st L)) duhall cliags
o chind) U il el Llial) Gladliad) waat gl (Ko sy Ldadl
YL dead adka Bygea (puaty Adgud) Lanl) B2L) ) 635 Lea ALY ely
:lsins (Hani Al-Dmour, 2013) sadal) Sl dudys3

The Effect of Services Marketing Mix Elements on Customer-Based Brand Equity:
An Empirical Study on Mobile Telecom Service Recipients in Jordan?,
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1 Kumar, et al. Marketing-mix modification analysis by using multidimensional scaling:
the case of indian telecom service providers. international journal of engineering and

management sciences, Vol 2, N° 1, 2011.
2 Al-Dmour, H., & al. The Effect of Services Marketing Mix Elements on Customer-Based Brand
Equity. International Journal of Business and Management, Vol 8, No 11, 2013.
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Empirical Study at Saudi Telecom Company, (S.T.C). New York Science Journal, Vol 9, N° 5, 2016.
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L Aparna et al, Effectiveness of Service Marketing Mix Strategies of BSNL Mobile Telephone
Services in Comparison to Airtel Mobile Services in Mysuru, International Journal of Innovative
Research in Science, Engineering and Technology, Vol. 5, Issue 8, 2016.
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3 Ghasem Abedi and Ehsan Abedini, Prioritizing of marketing mix elements effects on patients’

tendency to the hospital using analytic hierarchy process, International Journal of Healthcare
Management, Vol 10, N 1,2016. Pp 34-41.
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1 Siew et al, Multi-criteria decision making In the selection of mobile network operator with AHP
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2 Radhika, & Reddy, AHP and Group Decision Making for access Network Selection in Multi-
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Quality of Service Evaluation of a Deployed 3G Data Network for a Campus wide
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1 Kwame et al, Quality of Service Evaluation of a Deployed 3G Data Network for a Campus wide e-
Learning Platform, International Journal of Computer Applications, Vol 91, N° 16, 2014, pp 0975 —
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2 Mohammadi et al, Prioritization of Expanded Marketing Mix in Different Stages of the Product
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