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Abstract:

This study aims to find out the impact of the marketing mix elements of the eco-friendly
home appliances of the Condor Company on the purchasing behavior of the Algerian final
consumer. Additionally, it aims to know the difference in the purchasing behavior of these
appliances and the level of environmental concern among the Algerian consumers based on
their personal characteristics. In order to achieve the objectives of the study and test its
hypotheses, we designed a questionnaire to collect data; a total of 600 questionnaires were
distributed, especially to those who purchased an eco-friendly home appliance of the condor
company (refrigerators, washing machines, air conditioners) starting from 2013. A total of 382
questionnaires were valid for analysis, and the appropriate statistical methods were used
through the SPSS program.

The study reached the following results:

- The condor company does not adopt an extreme Green marketing strategy related to its
home appliances according to a matrix (Ginsberg & Bloom).

-The study sample members enjoy a high level of environmental concern and an acceptable
level of perception of the importance of eco-friendly home appliances.

- There were statistically significant differences at a significant level(a = 0.05) in the responses
of the study sample members on the terms of the cognitive axis of purchasing behavior of the
eco-friendly home appliances and the axis of environmental concern.

-There were no statistically significant differences at a significant level(a = 0.05) in the
responses of the study sample members on the terms of the cognitive axis for perception of
the importance of eco-friendly home appliances and the axis of the marketing mix of
the eco-friendly home appliances.

- There were statistically significant differences at a significant level (a = 0.05) in the responses
of the study sample members on the terms of the cognitive axis of purchasing behavior of the
eco-friendly home appliances from the condor company and the axis of environmental
concern due to all personal variables (age, education level, monthly income, Civil status,
Place of residence, occupation, Housing style) except sex variable.

- There is a significant statistical relationship at a significant level (a = 0.05) for the level of
environmental concern of the study sample members on their purchasing behavior of
the eco-friendly home appliances from the condor company.

- There is a statistical relationship at a significant level (o= 0.05) for the level of perception of
the members of the study sample of the importance of the eco-friendly home appliances on
their purchasing behavior for the condor brand.

- There is a statistical significance relationship at a significant level (a = 0.05) for the total
elements of the marketing mix of the eco-friendly home appliances from the condor company
on the behavior of the study members.

The study concluded with recommendations that would benefit the condor company,
consumers and government authorities in order to increase the impact on the green purchasing
behavior of home appliances on the one hand, and rationalization of consumption and
protection of the environment on the other hand.

-Keywords:The marketing mix of eco-friendly home appliances, The purchasing behavior of
the Algerian final consumer, The environmental concern, The perception of the importance of
eco-friendly home appliances, Condor Company.
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développement durable, Pearson Education, Paris, 2009, p124.
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* Manel Ben Ayed, Perception de la Valeur Verte de L’immobilier Ecologique chez le Consommateur
Tunisien : Proposition d’un Modéle Conceptuel, International Journal Economics & Strategic Management of
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* Usama Awan & Muhammad Amer Raza, Green Consumer Behavior: Empirical Study of Swedish
Consumer Behavior, Recent Researches in Economics, 2012,p97.
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