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Abstract:

The aim of this study is to identify how the elements of the marketing communication
mix used by the companies as a tool affect the building of brand equity. To achieve the
objectives of this study, a questionnaire was developed for the purpose of data collection. It
was distributed to a sample of the consumers of electronic products for the brands: Condor,
Brandt and IRIS.

The study found out that the elements of the marketing communication mix play an
important role in building brand equity through the use of these elements in creating brand
awareness, increasing its perceived quality, forming positive associations and creating
positive feelings towards it which contribute to Strengthening loyalty to this brand. The study
revealed that there is an effect for all elements of the marketing communication mix
represented in advertising, personal sale, sales promotion, direct marketing and public
relations on brands equity that have been studied, and the degree of the effect varies from one
element to another. The advertising was the most influential element on this brands equity.

Keywords: Marketing communication mix, Brand equity, Brand awareness, Perceived
quality, Brand associations, Brand loyalty.
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56.249 Samsung 06 184.154 Apple 01
50.291 Toyota 07 141.703 Google 02
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46.829 IBM 10 64.796 Amazon 05
Source : https://lwww.interbrand.com/best-brands/best-global-brands/2017/ranking/, consulté le :
24/06/2018.
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1 Parguel Béatrice, L’influence de la communication promotionnelle sur le capital marque : Le
cas de la communication promotionnelle en prospectus en grande consommation, Thése de
doctorat, Université de Paris, France, 2009, p20.

2 Heba Sadek and Passent Tantawi, Impact of Selected Marketing Communication Tools on
Building Brand Equity, Proceedings of 35" International Business Research Conference, American
University in the Emirates, Dubai, UAE, 30-31 May, 2016, p2.

158



dgplaall 2alell Jlaaly cliy aal Al Jaill

gyl el JLl el sl 31SY BN el 230 o3y Jguond)

3153 e gl Sugll I
Wz O ga sl sde 3 OUbl | Al iy el .
el Ll (o) & ’ S93) d
Mu\ obMs S SJ'.:.C) aéjju 3@\2:.:.“
AW 05G Of gp WM ode 3 bl | Akl ded slas)
Yl g @jjJ\ Odlel i b E]] 3.17}43\
A8 o9 Bt Gl G 83 la 4y
s sl sl s Al ods (3 Ul
sl Gelmss FU ae Bayp BDe g 2l FEE P IEON]
(D) iy Slaglall 3y Bondl (3 iyl

Source : Daniel BO et Matthieu Guével, Brand Content: Comment les marques se transforment
en média, Dunod, Paris, France, 2009, p5.
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3 Kulachet Mongkol, Integrated Marketing Communication to Increase Brand Equity, The Case
of a Thai Beverage Company, International Journal of Trade, Economics and Finance, Vol.5, No.5,
October 2014, p445.
4 Kevin Lane Keller, Building strong brands in a modern marketing communications
environment, Op.cit., p146.
> Heba Hassan Sadek, Impact of Selected Marketing Communication Tools on Building Brand
Equity in the egyptian banking sector: a customer perspective, PhD thesis, Cardiff Metropolitan
University, 2015, pp53-60.

- Sandeep Kumar and Sidheswar Patra, Does promotion mix really help to enhance brand equity:
a literature review, Indian Journal of Commerce & Management Studies, VVol.8, Issue 2, May 2017,
pp82-83.
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